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Trump says Google snubbed his
State of the Union speeches
while promoting Obama's, but it
turns out that's wrong

* Google says that it did promote President Donald Trump's State of the Union
address in 2018, countering a video that the President tweeted out on
Wednesday.

* Trump's video appeared to show that Google promoted Barack Obama's State of

the Union speeches on its homepage, but didn't not promote his in the same way.

* The video is a doubling-down on his accusations of Google's anti-conservative
bias.

Jillian D'Onfro | @jillianiles
Published 6:29 PM ET Wed, 29 Aug 2018 | Updated 9:20 PM ET Wed., 29 Aug 2018

SecneC

Business » Policy

Archive.org's Wayback Machine is
legit legal evidence, US appeals court
judges rule

Big thumbs up to Internet Archive for now

By Kieren McCarthy in San Francisco 4 Sep 2018 at 19:38 61 SHAREY

Analysis The Wayback Machine's archive of webpages is legitimate
evidence that may be used in litigation, a US appeals court has decided.
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CONTACT US The leading web archiving service
for collecting and acc: ng
cultural heritage on the web

uilt at the Interner Archive

IT History Society
By IT History Society

The IT History Society has created this
comprehensive archive of IT websites which is
I

3 val
and the general public.

~

ble resource for historians, archivists

Explore Collecting Organizations |Find

THE
Philadelpl
PROJECT

Philadelphia-region Election
Media Ecosystem Project

The Internet Archive is presenting searchable

online libraries of the Philadelphia-region’s

International Whistleblower Columbia University Human
Archive Rights Web Archive

By International Whistleblower Archive By Columbia University Libraries

The purpose of this collection is to provide This collection is dedicated to preserving web-

based infor

mation of importance to the global

documented information ahout whistlebl
i lebl

nd internationally, over time.

ng in the United

act of wh
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Search | Show All Organizations

U.S. Department of Education Whisconier Middle School

ED's mission is to promote student achievement K-12 Web Archiving Partner

and preparation for global competitiveness by

fostering educational ensuring

)

“The leading web archiving service for collecting
and accessing cultural heritage on the web”
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Marketing and Promotion

UNIVERSITY of

Libraries Research Guides

* Access points

e Social media

* Campus partners
e Staff training

‘Great Scott!’: Go ‘Back to the Future’ with
Archive-It

By Stephanie Shreffler

Have you ever used the Wayback Machine on the Internet? The
Wayback Machine allows you to view webpages from years past — for
example, you can see what Yahoo looked like in 1998, or you can see
what UD's website looked like in 2002.

The Wayback Machine was created by the Internet Archive, which works
to preserve websites and webpages for posterity. The Internet is prone
to enormous amounts of data loss as links change and websites shut
down. Losing the content of these websites represents an incredible loss to cultural memory and heritage.

To help in its goal to preserve the Internet, the Internet Archive created a software tool called Archive-It, which
allows institutions to create curated collections of archived webpages. Archive-It users can select websites to
crawl;! set up automatic times for crawls to repeat; and save these websites to the Internet Archive. This creates
historical interactive snapshots of webpages at specific moments in time. An institution can also create direct
links to these archived pages from its Archive-It site, allowing researchers to browse content more easily.

UD Libraries  Research Guides | Web Archiving Program

WEB ARCHIVING PROGRAM: GUIDELINES

p— Unversty rchves  Warian L U5 Catnac

GUIDELINES LINK
Mission & Vision

The University of Dayton Web Archiving Program works in accordance with the University Libraries' mission to provide excellent
research and scholarly collections for our users. Visit individual repository tabs above to leam more about their collecting practices.

Notification, take-down, and opting-out

The Universtty of Dayton Libraries attempts to notify all organizations and/or individuals (exteral to the university) whose websites are
selected for archiving. We refrain from archiving websites that do not wish to be included in this project and will remove harvested
content from the archive upon request by website owner(s).

Ownership

The University of Dayton does not claim ownership rights for any exteral websites collected through its Web Archiving Program. All
ownership rights remain with the websites' original creators and/or owners. The University of Dayton is not responsible for the content of
any extemal websites, or for the accuracy or legality of said content

Resource Constraints

The UD web archiving program uses a subscription based service called Archive-It. There are two main limitations on collecting
procedures, cost associated with storage and the amount of storage. Due to these limitations harvesting of web sites must be fully

Roesch Library Lot
September 27 at 9:34 AM - @
For #ThrowbackThursday, we're highlighting a web archiving software called
Archive-It. Browse UD's website like it's 1999. #tbt

UDAYTON.EDU

‘Great Scott!’: Go ‘Back to the Future’ with Archive-It :
University of Dayton, Ohio
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* Google Analytics

* EBSCO Reports & Statistics
— Database Report 1 (R4)
— Database Usage Report (Standard)

Acquisition Behavior
Users 4+ New Users Sessions Bounce Rate Pages / Avg. Session
Session Duration
14.29% & 6.45% # 17.55% & 15.49% # 25.16% ¥ 16.44% ¥
. 1. —————— 117  ——
1 W Direct 14.25% ¢ LE/0% -
2 W Organic Search 11.11% # 18.52% o
3 W Referra 4000% + B 18.75% o

Ty : o [ - 679 —————
4 Social 100.00% & B 166.67% # e




